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MARKETING TOOLKIT

INTRODUCTION
This marketing toolkit provides resources and information to help ambassadors 
promote the Jump Shot for Health steps challenge within their organizations and peer 
groups. Keeping marketing and communications consistent and fresh throughout the 
duration of the four-month challenge can help attract, engage, and retain participants 
in Jump Shot for Health.
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Challenge Overview

The Jump Shot for Health Challenge is designed to: 
• Foster a feeling of well-being within your school or organization
• Drive engagement and boost productivity
• Build social connections between individuals and teams
• Generate friendly competition among participants to keep them motivated and 

engaged
• Give back to Georgia students and schools

Tips for Success

To ensure success among your colleagues and peers, ambassadors should:
• Promote the challenge internally using the materials provided in this toolkit.
• Encourage and highlight executive or leadership participation.
• Establish and promote regular walking times within your organization where 

staff can participate in person or virtually throughout the work week.
• Track progress and celebrate successes.

GETTING STARTED
This guide will help ambassadors promote the challenge within their populations, to 
encourage enrollment and consistent engagement over the course of the challenge.
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Prior to the Jump Shot for Health challenge launch, the ambassador should identify 
the target audience for marketing and communication purposes. This will likely include 
your current colleagues, but can also extend to spouses covered by the BeWell SHBP® 
program and former colleagues who have retired from your school or organization. 

If some of your audience is not digitally savvy, make sure to leverage printed collateral, 
word of mouth, and live announcements. A well-planned marketing and communication 
strategy is a contributing factor in driving enrollment and creating robust engagement 
in the challenge—and helping your team rally to the top of the leaderboard.

JUMP SHOT FOR HEALTH PROMOTIONAL TOOLKIT

-3 Weeks -2 Weeks -1 Week Launch

Meeting Mention

Pre-Launch Email 1

Intranet Banner

Newsletter Blurb  

Poster

Q1 Postcard

Q1 Flyer

Email 2: Reminder

Social Media Posts

Email 3: Launch Day

PRE-SEASON (pre-launch and active launch period) 
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“QUARTER” TIMELINE

Week 1 Week 2 Week 3 Week 4

Meeting Mention

Email

Intranet Banner

Newsletter Blurb  

Postcard

Flyer

Social Media Posts

This toolkit contains updated collateral for each month (or “quarter”) of the challenge 
to keep materials fresh and engaging. By refreshing your materials each month, you 
create opportunities to introduce new individuals to the challenge through ongoing 
marketing and communications efforts. 
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Meeting Mentions

WHAT Meeting agenda items that inform colleagues about JSFH and the 
upcoming launch. Let attendees know when the challenge will start 
and how they can join. 

WHEN During regularly scheduled meetings with individuals who are 
eligible to join the challenge starting approximately 3 weeks before 
the challenge launch date.

PRE-LAUNCH PERIOD
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Pre-Season Email 1: 
Challenge Introduction
Subject Line: 
Are you ready to step up for [Georgia/
our] students?

WHAT Introduces JSFH challenges 
and encourages individuals 
to join. *Intranet banner 
graphics can be used as an 
email header image.

WHEN Send out approximately 
two weeks before the 
challenge begins.

PRE-LAUNCH PERIOD
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WHAT A graphic that can 
be posted on your 
organization’s intranet 
page, used as a header for 
toolkit emails, or used in 
an employee newsletter 
to promote the upcoming 
challenge. Versions 
available for participating 
organizations and finalist 
schools.

WHEN Publish approximately 
two weeks before launch 
day, but not before 
January 1.

Intranet Banners

PRE-LAUNCH PERIOD
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WHAT A short copy blurb that 
can be added to existing 
employee newsletters 
inviting individuals to join 
a Jump Shot for Health 
walking group. *Can be 
paired with an intranet 
graphic if space allows.

WHEN Distribute in your regularly 
scheduled newsletter that 
goes out in January.

Newsletter Blurb

PRE-LAUNCH PERIOD
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Registration Poster 
(11x17)

WHAT Encourages individuals to 
join a the challenge. Can 
be printed and hung in 
public places, distributed 
to employee mailboxes or 
workstations.

WHEN Distribute approximately 
two weeks before the 
challenge launch, but not 
before January 1, 2025.

PRE-LAUNCH PERIOD
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1st Quarter Flyer 
(8.5x11)

WHAT Encourages individuals 
to join the challenge. Can 
be printed and hung in 
public places, distributed 
to employee mailboxes or 
workstations.

WHEN Distribute approximately 
one week before the 
challenge launch.

PRE-LAUNCH PERIOD
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1st Quarter Postcard

WHAT Can be printed and 
distributed to employee 
mailboxes, at meetings, or 
to workstations.

WHEN Distribute approximately 
one week before the 
challenge launch.

PRE-LAUNCH PERIOD
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Email 2: The Reminder
Subject Line:
One week until we start walking toward 
a healthier [school/organization name]

WHAT Reminds individuals that 
the walking group launch is 
coming soon and encourages 
them to attend. *Intranet 
banner graphics can be used 
as an email header image.

WHEN Distribute approximately 
one week before the walking 
group launch.

PRE-LAUNCH PERIOD
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Social Media Posts

WHAT Suggested copy and 
images that can be posted 
on organization and/or 
individual participant’s social 
media channels. Note: There 
are 12 graphics available 
to choose from for both 
participants and supporting 
organizations. Only two 
examples are shown here.

WHEN Post as much as weekly, 
beginning approximately 
three weeks before the 
challenge launch date.

PRE-LAUNCH PERIOD
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Meeting Mentions

WHAT Meeting agenda items that inform colleagues about JSFH and its 
active status. Let attendees know the challenge has begun and how 
they can join. 

WHEN During regularly scheduled meetings with individuals who are 
eligible to join the challenge throughout the duration of the 
challenge.

1ST QUARTER
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Email 3: Launch Day
Subject Line:
Jump Shot for Health’s 1st Quarter 
Starts Today!

WHAT Reminds individuals that 
the challenge is officially 
underway. *Intranet banner 
graphics can be used as an 
email header image.

WHEN Distribute first thing on the 
morning of the challenge 
launch on January 15.

1ST QUARTER
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WHAT A graphic that can 
be posted on your 
organization’s intranet 
page, used as a header for 
toolkit emails, or used in 
an employee newsletter 
to promote the upcoming 
challenge. Versions 
available for participating 
organizations and finalist 
schools.

WHEN Publish within one week of 
the challenge start date.

Intranet Banners

1ST QUARTER
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Social Media Posts

WHAT Suggested copy and 
images that can be posted 
on organization and/or 
individual participant’s social 
media channels. Note: There 
are 12 graphics available 
to choose from for both 
participants and supporting 
organizations. Only two 
examples are shown here.

WHEN Post approximately every 
other week for the duration 
of the challenge.

1ST QUARTER
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Meeting Mentions

WHAT Meeting agenda items that inform colleagues about JSFH and its 
active status. Let attendees know the challenge is underway and 
how they can join. 

WHEN During regularly scheduled meetings with individuals who are 
eligible to join the challenge throughout the duration of the 
challenge.

2ND QUARTER
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Email 4: 2nd Quarter
Subject Line:
Jump Shot for Health’s 2nd Quarter 
Starts Today!

WHAT Reminds individuals that 
registration is still open 
for the challenge and 
encourages them to join. 
*Intranet banner graphics can 
be used as an email header 
image.

WHEN Distribute first thing on the 
morning of February 14.

2ND QUARTER
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WHAT A graphic that can 
be posted on your 
organization’s intranet 
page, used as a header for 
toolkit emails, or used in 
an employee newsletter 
to promote the upcoming 
challenge. Versions 
available for participating 
organizations and finalist 
schools.

WHEN Publish in first week of 
challenge’s second month 
(between February 14 - 
21).

Intranet Banners

2ND QUARTER
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WHAT A short copy blurb that 
can be added to existing 
employee newsletters 
inviting individuals to join 
a Jump Shot for Health 
walking group. *Can be 
paired with an intranet 
graphic if space allows.

WHEN Distribute in your regularly 
scheduled newsletter that 
goes out in February.

Newsletter Blurb

2ND QUARTER
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2nd Quarter Postcard

WHAT Can be printed and 
distributed to employee 
mailboxes, at meetings, or 
to workstations.

WHEN Distribute within first 
week of second month 
in challenge (starting 
February 14).

2ND QUARTER



26  

MARKETING TOOLKIT

2nd Quarter Flyer 
(8.5x11)

WHAT Encourages individuals 
to join the challenge. Can 
be printed and hung in 
public places, distributed 
to employee mailboxes or 
workstations.

WHEN Distribute on or around 
the first day of the second 
month of the challenge 
(February 14).

2ND QUARTER
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Social Media Posts

WHAT Suggested copy and 
images that can be posted 
on organization and/or 
individual participant’s social 
media channels. Note: There 
are 12 graphics available 
to choose from for both 
participants and supporting 
organizations. Only two 
examples are shown here.

WHEN Post approximately every 
other week for the duration 
of the challenge.

2ND QUARTER
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Meeting Mentions

WHAT Meeting agenda items that inform colleagues about JSFH and its 
active status. Let attendees know the challenge is ongoing and how 
they can join. 

WHEN During regularly scheduled meetings with individuals who are 
eligible to join the challenge throughout the duration of the 
challenge.

3RD QUARTER
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Email 5: 3rd Quarter
Subject Line:
Jump Shot for Health’s 3rd Quarter 
Starts Today!

WHAT Reminds individuals that 
registration is still open 
for the challenge and 
encourages them to join. 
*Intranet banner graphics can 
be used as an email header 
image.

WHEN Distribute first thing on the 
morning of March 14.

3RD QUARTER



30  

MARKETING TOOLKIT

WHAT A graphic that can 
be posted on your 
organization’s intranet 
page, used as a header for 
toolkit emails, or used in 
an employee newsletter 
to promote the upcoming 
challenge. Versions 
available for participating 
organizations and finalist 
schools.

WHEN Publish in first week of 
challenge’s third month 
(between March 14 - 21).

Intranet Banners

3RD QUARTER
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WHAT A short copy blurb that 
can be added to existing 
employee newsletters 
inviting individuals to join 
a Jump Shot for Health 
walking group. *Can be 
paired with an intranet 
graphic if space allows.

WHEN Distribute in your regularly 
scheduled newsletter that 
goes out in March.

Newsletter Blurb

3RD QUARTER
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3rd Quarter Postcard

WHAT Can be printed and 
distributed to employee 
mailboxes, at meetings, or 
to workstations.

WHEN Distribute within first week 
of third month in challenge 
(starting March 14).

3RD QUARTER



33  

MARKETING TOOLKIT

3rd Quarter Flyer 
(8.5x11)

WHAT Encourages individuals 
to join the challenge. Can 
be printed and hung in 
public places, distributed 
to employee mailboxes or 
workstations.

WHEN Distribute on or around the 
first day of the third month 
of the challenge (March 
14).

3RD QUARTER



34  

MARKETING TOOLKIT

Social Media Posts

WHAT Suggested copy and 
images that can be posted 
on organization and/or 
individual participant’s social 
media channels. Note: There 
are 12 graphics available 
to choose from for both 
participants and supporting 
organizations. Only two 
examples are shown here.

WHEN Post approximately every 
other week for the duration 
of the challenge.

3RD QUARTER



35  

MARKETING TOOLKIT

Meeting Mentions

WHAT Meeting agenda items that inform colleagues about JSFH and its 
status. Let attendees know the challenge is in its final month and 
that they can still join.

WHEN During regularly scheduled meetings with individuals who are 
eligible to join the challenge throughout the duration of the 
challenge.

4TH QUARTER
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Email 6: 4th Quarter
Subject Line:
Jump Shot for Health’s 4th Quarter 
Starts Today!

WHAT Reminds individuals that 
registration is still open 
for the challenge and 
encourages them to join. 
*Intranet banner graphics can 
be used as an email header 
image.

WHEN Distribute first thing on the 
morning of April 15.

4TH QUARTER



37  

MARKETING TOOLKIT

WHAT A graphic that can 
be posted on your 
organization’s intranet 
page, used as a header for 
toolkit emails, or used in 
an employee newsletter 
to promote the upcoming 
challenge. Versions 
available for participating 
organizations and finalist 
schools.

WHEN Publish in first week of 
challenge’s final month 
(between April 15 - 22).

Intranet Banners

4TH QUARTER
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WHAT A short copy blurb that 
can be added to existing 
employee newsletters 
inviting individuals to join 
a Jump Shot for Health 
walking group. *Can be 
paired with an intranet 
graphic if space allows.

WHEN Distribute in your regularly 
scheduled newsletter that 
goes out in April.

Newsletter Blurb

4TH QUARTER
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4th Quarter Postcard

WHAT Can be printed and 
distributed to employee 
mailboxes, at meetings, or 
to workstations.

WHEN Distribute within first 
week of fourth month in 
challenge (starting April 
15).

4TH QUARTER
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4th Quarter Flyer 
(8.5x11)

WHAT Encourages individuals 
to join the challenge. Can 
be printed and hung in 
public places, distributed 
to employee mailboxes or 
workstations.

WHEN Distribute on or around the 
first day of the final month 
of the challenge (April 15).

4TH QUARTER
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Social Media Posts

WHAT Suggested copy and 
images that can be posted 
on organization and/or 
individual participant’s social 
media channels. Note: There 
are 12 graphics available 
to choose from for both 
participants and supporting 
organizations. Only two 
examples are shown here.

WHEN Post approximately every 
other week for the duration 
of the challenge.

4TH QUARTER
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Player Stat Card

WHAT A shareable PDF for 
challenge participants to 
highlight their participation 
and steps pledged.

WHEN Distribute after the first 
month of the challenge so 
steppers can showcase their 
progress.

MISC. MATERIALS
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Word Search

WHAT A shareable PDF for 
challenge participants to 
enjoy a quick Jump Shot for 
Health focused break.

WHEN Distribute anytime during the 
challenge.

MISC. MATERIALS
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Crossword

WHAT A shareable PDF for 
challenge participants to 
enjoy a quick Jump Shot for 
Health focused break.

WHEN Distribute anytime during the 
challenge.

MISC. MATERIALS
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Make the Most of Your 
Walk Handout

WHAT A shareable PDF for 
challenge participants to help 
optimize their walks.

WHEN Distribute anytime during the 
challenge.

MISC. MATERIALS
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Mini Massage Moves 
Handout

WHAT A shareable PDF for 
challenge participants to 
demonstrate stretches to 
support physical activity.

WHEN Distribute anytime during the 
challenge.

MISC. MATERIALS
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Wellness Cookbook

WHAT A shareable PDF for 
challenge participants to 
encourage healthy eating 
during the challenge for 
whole body well-being.

WHEN Distribute anytime during the 
challenge.

MISC. MATERIALS
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